
MARKET SEGMENTATION NOTES

Study notes for the concept of market segmentation â€“ ideal for marketing students .

Market Targeting This is the evaluation of the various segments identified during segmentation and deciding
how many and which ones to serve. Why is market segmentation important for marketers? Click on a star to
rate it! Geographic -Climate, terrain, natural resources, population density, subcultural values, different
population growths in different areas. Why is benchmarking important? It allows them to be specific in their
planning and thus provide better results. Login Let's Talk! A difference is worth establishing to the extent that
it satisfies the following criteria. Both men and women have different interests and preferences, and thus the
need for segmentation. The company should evaluate the long-run profitability of the market segment. A
woman would not purchase a product meant for males and vice a versa. One market segment not the entire
market is served with one marketing mix. Full market coverage - the firm attempts to serve the entire market.
Psychographic Segmentation Psychographic Segmentation divides the audience on the basis of their
personality, lifestyle and attitude. A beach house shirt or a funky T Shirt would have no takers in a Zodiac
Store as it caters specifically to the professionals. Once it gains a foothold, it can expand by pursuing a
product specialization strategy, tailoring the product for different segments, or by pursuing a market
specialization strategy and offering new products to its existing market segment. A marketer can choose to
specialize in the needs of one occupation group. Photography companies try to click Posted by Combia at. A
segment might have desirable size and growth characteristics and still not profitable. You should concentrate
on the perception of the customer and not the reality of the product. Asians, Africans e. How do marketers
reach children? Related Content Keep reading. Examples of market segmentation Market segmentation is a
common practice among all the industries. Targeting strategies usually can be categorized as one of the
following: Single-segment strategy - also known as a concentrated strategy. There should be something
common among the individuals in the segment that the marketer can capitalise on. Hence the market should be
segmented as young, old, e. Variables for segmenting Consumer Markets include: Demographic - age, sex,
fertility rates, migration patterns, and mortality rates, ethnicity, income, education, occupation, family life
cycle, family size, religion and social class. Basis of Market Segmentation Gender The marketers divide the
market into smaller segments based on gender. The segments created are composed of consumers who will
respond similarly to marketing strategies and who share traits such as similar interests, needs, or locations.
Marketing Introduction: Markets consist of buyers who differ in one or more respects. Market Segmentation
Market segmentation is a marketing concept which divides the complete market set up into smaller subsets
comprising of consumers with a similar taste, demand and preference.


